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ENTRY REQUIREMENTS

(1) A Bachelor's degree with minimum CGPA of 2.50 or equivalent, in a related field
from MMU or any institutions recognized by the Senate; OR

(2) A Bachelor's degree or equivalent meeting CGPA of 2.50, in a related field from
MMU or any institutions recognized by the Senate, can be accepted, subject to
a minimum of five (5) years working experience in the relevant field.

English Language Requirement

An applicant is required to possess a sufficient level of English language proficiency
by obtaining one of the followings:

1) aminimum IELTS overall band score of 5.0 ; or

2) a minimum overall TOEFL iBT score of 42 ; or

3) a minimum MUET overall band score of 3 ; or

4) aminimum Pearson Test of English score of 47 ; or

5) a minimum Cambridge Qualifications and Test score of 154.

In addition to the above, any other qualification which is of equivalent level as
determined by the Senate of the University.

COURSE STRUCTURE - FULL TIME

PROGRAMME DURATION

Full Time: Min. 1 year, Max. 3 years
Part Time : Min. 2 years, Max. 5 years
Intake : November

FEES LOCAL (RM) INTERNATIONAL (RM)
Acceptance Fee

Registration Fee 500 3,400
EMGS Related Fee &

International Student Service Fee NA 3,420
Deposit 1,000 1,500
Student Card 50 50
Advance Tuition Fee * 500 6,000
Total 2,050 14,370
Tuition Fee: 22,000 27,500
University Resource Fee (per year) 1,500 1,500
Student Activity Fee (per year) 300 300

* Advance Tuition Fee will be set-off with tuition fee for 1°t Trimester

TRI1 CH TRI 2 CH TRI3 CH
Common core Integrated Research 3 Managing Digital Ventures 3 Emerging Entrepreneurship 3
ESP;EZEPIatforms: Ot} ez dEm Eng 3 Transmedia Narrative 3 Media, Creativity and Professional Practice 3
Processes and Perspectives in 3 Future Experiences 3
Technoculture
Specialization UI/UX Creation 3 Final Project 6  Situating Research
Data Visualization Perceptual Digital Imaging
Total (40) 15 12 13
COURSE STRUCTURE - PART TIME
YEAR 1 TRI1 CH TRI 2 CH TRI 3 CH YEAR 2 TRI1 CH TRI 2 CH TRI3 CH
Common Processes and 3 Managing 3 Future 3 Common Integrated 3 ContentPlatforms: 3 Emerging
core Perspectives in Digital Experiences core Research Creation, [nnovation Entrepreneurship
Technoculture Ventures and Curation : o
TarETadE Media, Creativity 3
Narrati 3 and Professional
Specializati Data Visualisati S Practice
REElEEGED) (e MR | 3 Perceptual 3 Specialization UI/UX Creation 3 Final Project 6 Situating 1
Digital Imaging Research
Total (18) 6 6 6 Total (22) 6 9 7




